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Why Do You Need This New Edition?

If you're wondering why you should buy this new edition of
Social Psychology, here are 5 good reasons!
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This edition includes new focus questions that are designed to help students preview and organize the
material as they are reading. These focus questions appear at the beginning of each chapter and are
repeated in the summary at the end of each chapter.

Each chapter has been substantially updated to contain the most current references and examples.
Our goal is to tell the story of social psychology in a way that is engaging and compelling for
students, and we have worked hard to ensure that this edition resonates strongly with our readers.
Chapter Three, for example, contains 40 new references to research in social cognition. Chapter Five
contains a major new section on self-esteem as well as several new examples, including a new figure
on the prevalence of first-person pronouns in song lyrics over the past 30 years and a discussion of a
recent episode of the popular TV show 30 Rock.

This edition is integrated with the new MyPsychLab for Social Psychology. MyPsychLab offers
students useful and engaging self-assessment tools, and it provides instructors with flexibility in
assessing and tracking student progress. For instructors, MyPsychlLab is a powerful tool for assessing
student performance and adapting course content to students’ changing needs, without requiring
instructors to invest additional time or resources to do so. For this edition, students have access

to a personalized study plan, based on Bloom's taxonomy, that helps them progress from less
complex thinking (like remembering and understanding) to more complex thinking (like applying and
analyzing).

Students and instructors will have access to the new MyPsychLab Video Series for Social
Psychology. Current and cutting edge, this series features videos for social psychology covering the
most recent research, science, and applications. Watch clips from ABC's wildly popular What Would You
Do? series and discover how real people in real-world scenarios bring to life classic concepts in social
psychology. The video series is also available to adopters on a DVD.

Adopters receive access to the new Social Psychology PowerPoint Collection. These PowerPoints
provide an active format for presenting concepts from each chapter and incorporating relevant figures
and tables. Instructors can choose from three PowerPoint presentations: a lecture presentation set that
highlights major topics from the chapters, a highly visual lecture presentation set with embedded videos,

or a PowerPoint collection of art files from the text.
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Preface .

hen we began writing this book, our overrid-

ing goal was to capture the excitement of social

psychology. We have been pleased to hear, in
many kind letters and e-mail messages from professors and
students, that we succeeded. One of our favorite responses
was from a student who said that the book was so interest-
ing that she always saved it for last, to reward herself for
finishing her other work. With that one student, at least,
we succeeded in making our book an enjoyable, fascinating
story, not a dry report of facts and figures.

There is always room for improvement, however, and our
goal in this, the eighth edition, is to make the field of social
psychology an even better read. When we teach the course,
there is nothing more gratifying than seeing the sleepy stu-
dents in the back row sit up with interest and say, “Wow,
I didn’t know that! Now hat’s interesting.” We hope that
students who read our book will have that same reaction.

What's New in This Edition?

We are pleased to add a new feature to the eighth edition
that we believe will appeal to students: focus questions de-
signed to help them organize the material. These focus
questions are located at the beginning of each chapter and
repeated in the summary at the end of the chapter. In addi-
tion, we have retained and refined features that proved to be
popular in the previous edidon. For example, many of the
sample test questions at the end of each chapter have been
revised, mostly based on tests we have given to our students.
Each chapter also has Try It! exercises that invite students
to apply specific concepts to their everyday behavior, and
one or more Connections features, which highlight a social
psychology concept and connect it with an application in
contemporary life. Each chapter ends with Use It!, designed
to integrate the lessons of the chapter more generally. Each
Use It! poses interesting and intriguing critical thinking
questions and asks students to address the questions using
one or more of the major concepts from the chapter. In all
of these features, the goal is to challenge students to think
critically about the material and apply it to their own lives.

We have updated the eighth edition substantially, with
numerous references to new research. Here is a sampling
of the new research that is covered:

* A signature of our book continues to be Chapter 2,
“Methodology: How Social Psychologists Do Re-
search,” a readable, student-friendly chapter on social
psychology research methods. This chapter has been
updated for the eighth edition with new references and
examples; its organization has also been improved in
response to reviewer suggestions.

T R PP

In addition to having a new opening example, Chapter 3,
“Social Cognition: How We Think About the Social
World,” has been updated with more than 40 references
reflecting recent research. We added new sections on
the importance of consciousness and perceptions of free
will, as well as on embodiment and the priming of mind/
body metaphors. The chapter also has a new Try It! ex-
ercise asking students to predict their own future versus
a friend’s future. This illustrates Pronin and Kugler’s
(2011) finding that people tend to believe that they have
more free will than do other people.

Chapter 4, “Social Perception: How We Come to Un-
derstand Other People,” now combines the discussion
of the fundamental attribution error and the corre-
spondence bias, referring to it as one phenomenon. In
addition to being updated with many new references,
the chapter has also been streamlined and shortened.

In Chapter 5,“The Self: Understanding Ourselves in a
Social Context,” we have added a major new section en-
titled “Self-Esteem: How We Feel About Ourselves,”
in which we discuss research on self-esteem, terror
management theory, and narcissism. The section on
self-awareness theory has been updated to reflect recent
research on how often people think about themselves,
including a new figure on the prevalence of first-person
pronouns in song lyrics over the past 30 years. The ex-
amples have also been updated, including a discussion
of a recent episode of the television show 30 Rock.

Chapter 6, “The Need to Justify Our Actions,” has
been extensively reorganized; the major headings are
now “The Theory of Cognitive Dissonance,” “Self-
Justification in Everyday Life,” and “Learning from
Our Mistakes.” “Dissonance Across Cultures” is now
a subsection at the end of the first main section, un-
der “Dissonance, Culture, and the Brain.” Here we
have added recent references to fMRI studies of brains
in states of dissonance and the new replication of the
Santos study of monkeys and dissonance. Combining
these topics lets us say what seems hardwired about
cognitive dissonance as a survival strategy and also how
the expression of cognitive dissonance varies across
cultures. Among the many new studies we have added
to this chapter is a decade-long project on the use of
counterattitudinal advocacy to reduce body-image dis-
satisfaction and eating disorders in women.

Chapter 7, “Attitudes and Attitude Change: Influenc-
ing Thoughts and Feelings,” includes nearly 50 refer-
ences to recent research. The examples from contem-
porary culture have been updated, including recent
examples of product placement in television shows and

polling numbers of President Obama. .
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Chapter 8, “Conformity: Influencing Behavior,” includes
many new references to recent research and a discussion
of recent examples, such as an outbreak of what appears to
be mass psychogenic illness in upstate New York in 2012.

Chapter 9, “Group Processes: Influence in Social Groups,”
includes more than 40 references to recent research. We
have replaced a previous Connections feature with a new
one discussing the role of groupthink in the financial crisis
0f2007. The sections on gender and leadership and culture
and leadership are among those that have been updated.

Chapter 10, “Interpersonal Attraction: From First Im-
pressions to Close Relationships,” has a new opening
vignette and has some reorganization in response to
reviewer suggestions. It is updated with references to
dozens of new studies, including recent research on on-
line dating and speed dating.

Chapter 11, “Prosocial Behavior: Why Do People
Help?” includes more than 30 references to recent re-
search. We have added a new section on the effects of
the media on prosocial behavior, including research on
the effects of prosocial video games and song lyrics on
helping behavior. The section on cultural differences
in prosocial behavior has been substantially revised.

Chapter 12, “Aggression: Why Do We Hurt Other Peo-
ple? Can We Prevent It?,” has been reorganized and sub-
standially updated. We examine the evidence that males
around the world are more physically aggressive than
females, and compare evolutionary and cultural explana-
tons for why this is so. We discuss relational aggression,
which is more characteristic of women, suggesting that
both sexes can be equally aggressive. We have signifi-
cantly revised and updated the material on “Violence in
the Media,” adding the results of the literature review
in Psychological Science in the Public Interest and the meta-
analyses of Ferguson and Sherry. We added sections on
the cause-and-effect problem, data on how predisposing
factors determine a child’s or adult’s response to media
violence, and a discussion of other factors in a youth’s
environment that have stronger influences on aggression.
In the concluding section, we added research showing
that social rejection is the most significant risk factor for
teenage suicide, despair, and violence.

In Chapter 13, “Prejudice: Causes, Consequences, and
Cures,” we have replaced many old studies of prejudice
in the 1960s to 1980s with more-contemporary stud-
ies and examples: anti-Muslim prejudice, the rise in
anti-Mexican prejudice in the United States due to eco-
nomic competition, prejudice against fat people (a term
preferred by the National Association to Advance Fat
Acceptance), prejudice against disabled people, the sta-
tus of gay men and lesbians, and so on. The chapter now
begins with four illustrations of prejudice in the news, to
show the ubiquity and variety of prejudice. The section
on discrimination now consists of two major examples:
(1) the police and legal system’s focus on arresting and
incarcerating blacks rather than whites for drug offenses,
although whites commit far more serious drug offenses

and in greater numbers; and (2) examples of microag-
gressions, insults, and subtle discrimination in daily life.

The three Social Psychology in Action chapters—
“Making a Difference with Social Psychology: At-
taining a Sustainable Future,” “Social Psychology and
Health,” and “Social Psychology and the Law”—have
been updated with many references to new research, but
have also been shortened. When we teach the course,
we find that students are excited to learn about these
applied areas. At the same time, we recognize that some
instructors have difficulty fitting the chapters into their
courses. In this edition, our approach was to reduce the
length of the applied chapters and to make it easy to in-
tegrate these chapters into different parts of the course.
Whereas some teachers prefer to assign the chapters
at the end of the course, others like to assign them in
combination with earlier chapters. We believe that the
way these chapters are revised for the eighth edition
will make them compatible with either approach.

Teaching and Learning Resources

A really good textbook should become part of the classroom
experience, supporting and augmenting the professor’s vi-
sion for the class. Social Psychology offers a number of
supplements that enrich both the professor’s presentation
of social psychology and the students’ understanding of it.

Instructor Supplements

MyPsychLab®

MyPsychLab The new MyPsychLab delivers proven
results in helping individual students succeed. It pro-
vides engaging experiences that personalize, stimulate,
and measure learning for each student. And it comes
from a trusted partner with educational expertise and a
deep commitment to helping students, instructors, and
departments achieve their goals. For the 8th edition of
Aronson, the new MyPsychLab contains a personalized
study plan for each chapter that is organized according
to Bloom’s taxonomy, in order to help students move
from remembering and understanding the concepts to
apply and analyzing what they’ve learned. It also con-
tains the new MyPsychLab Video Series for Social Psy-
chology. MyPsychLab can be used by itself or linked
to any learning management system. To learn more
about how the new MyPsychLab combines proven
learning applications with powerful assessment, visit
www.mypsychlab.com.

MyPsychLab Video Series for Social Psychol-
ogy (0205847021) Current and cutting edge, the new
MyPsychLab Video Series for social psychology features
videos covering the most recent research, science, and
applications. Watch clips from ABC’s wildly popular
What Would You Do? series and discover how real peo-
ple in real-world scenarios bring to life classic concepts
in social psychology. The video series is also available


www.mypsychlab.com

to adopters on a DVD. Contact your Pearson represen-
tative for more information.

Class Preparation Tool Finding, sorting, organiz-
ing and presenting your instructor resources is faster
and easier than ever before with ClassPrep. This fully
searchable database contains hundreds and hundreds of
our best teacher resources, including lecture launchers
and discussion topics, in-class and out-of-class activi-
ties and assignments, handouts, video clips, photos, il-
lustrations, charts, graphs, and animations. Instructors
can browse by topic, search by keyword, and filter re-
sults by asset type (photo, document, video, animation).
Instructors can sort the resources into their own filing
system; tag, rate, and comment on individual resources;
and even download most of the resources. ClassPrep
also offers instructors the option to upload their own re-
sources and present directly from ClassPrep. ClassPrep
is available for instructors through MyPsychLab. Please
contact your Pearson representative for access.

Social  Psychology = PowerPoint  Collection
(0205853595) The PowerPoints provide an active for-
mat for presenting concepts from each chapter and in-
corporating relevant figures and tables. Instructors can
choose from three PowerPoint presentations: a lecture
presentation set that highlights major topics from the
chapters, a highly visual lecture presentation set with
embedded videos, or a PowerPoint collection of the
complete art files from the text. The PowerPoint files
can be downloaded from www.pearsonhighered.com.

Classroom Response System (0205853609) The Class-
room Response System (CRS) facilitates class participation
in lectures as well as a method of measurement of student
comprehension. CRS also enables student polling and in-
class quizzes. CRS is highly effective in engaging students
with class lectures, in addition to adding an element of
excitement to the classroom. Simply, CRS is a technol-
ogy that allows professors to ask questions to their stu-
dents through text-specific PowerPoint slides provided by
Pearson. Students reply using handheld transmitters called
“clickers,” which capture and immediately display student
responses. These responses are saved in the system grade-
book and/or can later be downloaded to either a Black-
board or WebCT gradebook for assessment purposes.

Instructor’s Resource Manual (0205797121) The In-
structor’s Manual includes key terms, lecture ideas, teaching
tps, suggested readings, chapter outlines, student projects
and research assignments, Try It! exercises, critical thinking
topics and discussion questions, and a media resource guide.
It has been updated for the eighth edition with hyperlinks

to ease facilitation of navigation within the IM.

Test Bank (0205929273) Each of the more than 2,000
questions in this test bank is page-referenced to the text
and categorized by topic and skill level. Each question
in the test bank was reviewed by several instructors
to ensure that we are providing you with the best and
most accurate content in the industry.
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* MyTest Testing Software (0205846939) This Web-
based test-generating software provides instructors “best
in class” features in an easy-to-use program. Create tests
and easily select questions with drag-and-drop or point-
and-click functionality. Add or modify test questions using
the built-in Question Editor, and print tests in a variety of
formats. The program comes with full technical support.

Student Supplements

MyPsychLab*

e MyPsychLab The new MyPsychLab delivers proven
results in helping individual students succeed. It pro-
vides engaging experiences that personalize, stimulate,
and measure learning for each student. And it comes
from a trusted partner with educational expertise and a
deep commitment to helping students, instructors, and
departments achieve their goals. For the 8th edition of
Aronson, the new MyPsychLab contains a personalized
study plan for each chapter that i